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Marketing Activities
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Marketing Activities

Estimated Rewards GLMR per DOT
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Crowdloan Cap: 100 000 000 DOT
Crowdloan Ending: Dec 17, 2021 at 22:.07
DOT return date: Oct 24,2023 @
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Conceptual Framework

Yellow: 1st stage analysis, with parameters already analyzed
White: parameter not relevant for analysis

Marketing Auction on a Blockchain > Parachain
decentralized, uncoordinated, collective Project

@_ Topics and

emotionality scores A @_ Intrinsic

for aggregated properties that

twegts at time of . d define the project,

auction start Crowdloans returne represented b

@_ crowdloans to crowdlenders PrE))jectID ’

@_Promised Additional rewards to Project wins or

financial rewards compensate the loses auction for

and payback opportunity cost of sloton a

methods. lending parachain

»| Crowdlenders funding decisions <




Conceptual Framework

Investors

l funds T influenced by

l more funds
competition

Marketing

@_ Topics and
emotionality scores
for aggregated
tweets at time of
auction start and
during the auction.

@_ Promised
financial rewards
and payback
methods.

Auction on a Blockchain
decentralized, uncoordinated, collective

Yellow: 1st stage analysis, with parameters already analyzed
White: parameter not relevant for analysis

Gray: 2nd stage analysis, with parameters

we intend to include in further analysis
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2nd stage: over time analysis

Crowdlenders funding decisions

Crowdloans returned
to crowdlenders

Additional rewards to
compensate the
opportunity cost of
lending

Parachain
Project

@_ Intrinsic
properties that
define the project,
represented by
ProjectID

Project wins or
loses auction for
slot on a
parachain




individual crowdloan contributions

(@] project and auction metadata

marketing communications



Results

Dependent variable: Funds attracted by the end of the auction in USD

Financial rewards

= Financial rewards and payback
methods have a significant impact on
crowdlenders’ contributions.

Marketing communication

= Marketing communications also have a
significant impact on crowdlenders’
contributions.

(Intercept)

Reward: token release period, in weeks

Reward: token released immediately, in percent

Reward: reward pool size in DOT / KSM

Reward: reward pool size in percent from total token supply
Twitter: entertainment topic

Twitter: reward and token topic

Twitter: community topic
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Conditional Average Treatment Effect: 280
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Treatment: Reward token amount in percent of total token supply

Number of observations

Influence of Covariates (with project category):

twitter_sentimentSubjectivity_average
twitter_sentimentPolarity_sum
TwitterTopic_community
TwitterTopic_gaming,metaverse,NFT
categories_merged_Infrastructure
twitter_tweetCountTillStartOfBidding
twitter_sentimentSubjectivity_sum
TwitterTopic_crowdloan
TwitterTopic_NFT,community
TwitterTopic_infrastructure
auction_numberOfParticipantsinThisAuction
twitter_sentimentPolarity_average
categories_merged_Financial
project_hasParticipatedinPreviousAuctionsAndLost_count
categories_merged_Organisational
categories_merged_Arts&Entertainment

project_hasParticipatedinPreviousAuctionsAndWon_count

Outcome: number of crowdlenders attracted
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1. successful crowdfunding campaigns
2. efficient marketing investments

3. implications for research in marketing, auction theory, and
blockchain-related research



