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Abstract: This study explores the representation of radical and anti-radical ideologies among German
Islamic TikTok creators, analyzing 2983 videos from 43 accounts through qualitative content analysis.
The results reveal two main content clusters: religious practice involving social/lifestyle issues and
political activism around Muslim grievances. Victimization, found in 150 videos, was the most
common indicator associated with radicalization and emerged as a source of political activism and
subversive discourse. Overall, indicators of radicalism were scarce, suggesting that visible main-
stream Islamic creators do not exhibit high levels of radical ideology. However, this also reflects a
selection bias in the design of this study, which systematically overlooks fringe actors. In addition,
religious advocacy was the most common topic (1144 videos), serving as a source of guidance and mo-
tivation, but was occasionally linked to sectarianism and rigid religious interpretations. Male creators
posted more religious/theological videos; female creators posted more lifestyle videos. However,
gender distinctions are limited due to the low representation of female creators (6). Some topics, such
as the hijab, served as an intersection between religious practice and politicized narratives. This study
highlights TikTok’s role in promoting diverse ideological views and shaping community engagement,
knowledge sharing, and political mobilization within Germany’s Muslim digital landscape.
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1. Introduction

At a time when digital platforms are shaping social discourse, TikTok has emerged as
a prominent platform, attracting ubiquitous audiences to its fold. TikTok’s sharp rise in
popularity in recent years not only highlights its attractive design and entertaining nature
but also underscores the way in which users find representation and a sense of belonging
within the platform’s communities (Bhandari and Bimo 2022; Hiebert and Kortes-Miller
2023; Schellewald 2023). Marginalized groups in particular use TikTok to build virtual
communities and exchange insights about their identities and experiences, addressing
their marginalization and injustices (Hiebert and Kortes-Miller 2023; Cervi and Divon 2023;
Eriksson Krutrök and Åkerlund 2023; Delmonaco et al. 2024; Vizcaíno-Verdú and Aguaded
2022). This dynamic is particularly visible for minorities within majority contexts. One such
minority group is German Muslims. As an intersectionally marginalized group—affected
by factors such as religion, gender, and ethnicity and race due to the migration background
of many members—German Muslims experience widespread discrimination and social
exclusion (Di Stasio et al. 2021; Fernández-Reino et al. 2023; Lewicki and Shooman 2020). In
addition, public discourses render German Muslims highly visible and associate them with
various emotions, including fear (Schiffauer 2006; Wigger 2019). These dynamics add layers
of complexity to the challenges faced by German Muslims as they navigate their multiple
identities and search for belonging. As a minority, they have to manage daily life in an
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environment where their cultural and religious practices are alienated and problematized.
Moreover, they find themselves under constant scrutiny—visible but often ignored, with
their needs, grievances, and the complexities of their lives largely unrecognized.

This situation is not unique to German Muslims. Many Western Muslims, particularly
in Europe and North America, find themselves in a similar juxtaposition of hypervisibility
and marginalization (Pratt and Woodlock 2016). This has created a need for spaces where
they can explore and navigate their identities. Since the advent of the Internet, Western
Muslims—including German Muslims—have turned to online spaces for entertainment and
lifestyle purposes similar to their peers, as well as to engage with their hybrid identities and
experiences, creating and organizing communities that reflect their cultural and religious
idiosyncrasies (Piela 2012; Rozehnal 2022). This makes studies on Muslim representation
online particularly intriguing, as they reflect inherent trends and logics of social media,
such as entertainment and lifestyle content, while incorporating unique aspects of religion
and identity specific to Muslim communities.

The demographic profile of social media platforms, particularly TikTok, whose user
base includes a significant number of young people (Bestvater 2024; Koch 2023, p. 3), aligns
well with the predominantly young demographic of German Muslims; 43% of German
Muslims are 24 and younger (Pfündel et al. 2021, p. 4). This means that a significant
proportion of German Muslims belong to the age groups typical of digital natives, primarily
Generation Z and Generation Alpha. This demographic alignment underscores the high
potential for social and political mobilization of German Muslims through these platforms.
Furthermore, it indicates that German Muslim youth are particularly well positioned
to use TikTok for a variety of purposes, ranging from cultural–religious expression to
socio-political advocacy.

Despite the prominent presence and active participation of Muslim content creators
on social media, and the wide range of topics they cover—from presenting modest fashion
to negotiating Islamic identity in Western contexts (Duffy and Hund 2015; Hasan 2022;
Zaid et al. 2022; Echchaibi and Hoover 2023; Wheeler 2014)—there is a noticeable gap in
systematic academic research focusing on this group in the context of TikTok and Germany.

However, there is growing interest and literature about TikTok as a hub for extremist
content and a facilitator of radicalism. In fact, TikTok has not been immune to the emer-
gence of radical actors. Various research has identified extremist content on TikTok from
various ideological backgrounds, including political and religious extremism (O’Connor
2021; Little and Richards 2021). As digital landscapes become the new frontier for ideolog-
ical struggles, TikTok has also become a channel for radical German actors seeking new
audiences (Hartwig and Hänig 2022). These actors skillfully navigate digital currents to
disseminate content designed to convince their audiences of their worldview and prescrip-
tions, i.e., to radicalize them. Exposure to extremism through well-targeted communication
is fundamental to the radicalization process and lays the groundwork for the spread of
radical ideologies. Arguably, equally important is the interplay of factors such as demogra-
phy, individual psychosocial make-up, and the wider socio-political context, each of which
plays a significant role in an individual’s susceptibility to extremist ideas (Kruglanski et al.
2014; McGilloway et al. 2015; Booth et al. 2024). This creates a multifaceted matrix that is
often, but not always, observed in those who become radicalized (Campelo et al. 2018).
What is essential, however, is the compelling and persuasive nature of radical ideologies
communicated by extremist actors, which ultimately convinces and ensnares individuals
to adopt extremist thinking (Vergani et al. 2020; Awan 2017).

As part of the “pull factors” within radicalization, radical communication often appeals
to individuals by addressing their deep-seated psychological needs, such as meaning, social
recognition, identity, belonging, closure, and purpose (Pfundmair et al. 2024). The potency
of their propaganda lies in the capitalization on vulnerability, offering a sense of clarity and
community to those struggling with societal or personal grievances. Radical groups seek
to captivate individuals, in part, through narratives that are congruent with the private
histories or perceived injustices of their target audiences. Just as some Muslims use TikTok
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to find representation and process issues specific to their experiences in Germany, such
as discrimination or the search for religious guidance appropriate to their lived realities,
content creators have emerged who resonate with these needs and grievances. These
creators are producing videos on these issues, and some are also positioning themselves
as authorities on religious guidance (Hartwig et al. 2023). However, a fraction of German
Islamic content creators often uses these interactions to offer objectionable solutions and
advice, targeting the platform’s predominantly young user base.

Despite its relevance, there is a notable gap in academic research on radical communi-
cation on TikTok, particularly in the German context and in relation to Muslim audiences.
Currently, existing academic research on religious extremism on TikTok in Germany can
generally be divided into two approaches: monitoring projects that provide overviews
of the activities of various actors (e.g., Hartwig and Hänig 2022), and in-depth, mostly
qualitative analyses of specific actors (e.g., Ali et al. 2023). Both approaches often, but not
exclusively, focus on content creators who have previously gained notoriety on other social
media platforms. Comprehensive and comparative research on online content creation by
Muslim creators in Germany, especially studies that combine both of these approaches and
focus specifically on TikTok, remains limited. However, given TikTok’s unique technical
capabilities and affordances, it is important to further explore the platform and tailor
research designs to these characteristics. In the case of online radicalization through expo-
sure to extremist material, TikTok has some interesting characteristics that merit attention
for research.

TikTok, like other platforms, recommends content based on a user’s presumed interests.
However, TikTok’s approach to content curation, as evidenced by its “For You” page, differs
from the norm in that it does not prioritize followers as much (Zhang and Yigun 2021). The
visibility of accounts on TikTok depends less on the number of followers they have and
more on the popularity, engagement, and relevance of their content. Liking and following
certain users significantly influence the content suggested by TikTok’s algorithm (Boeker
and Urman 2022). However, unlike Instagram or YouTube, the For You page interface
on TikTok is not designed to show a feed of posts in chronological order by followed
accounts. This results in a user experience that is inherently less continuous, coherent, or
chronological in terms of content from followed accounts. As a result, it can be argued that
viewers contextualize videos not in a strict sequence of posts from followed accounts, but
as a collection of individual pieces that, while recognizably patterned, are experienced in a
seemingly non-linear rather than sequential order. Given that current research often comes
with extensive prior knowledge of specific actors, there is a tendency to interpret content
with a depth of context that the average viewer may not share, as their experience on the
platform is less actor-focused and perhaps less in-depth. This suggests that each TikTok
video may be more effectively analyzed as an individual entity, rather than as part of a
collective narrative tied to the creator.

Most importantly, the prevalence of anti-radical content—material that constitutes
the exact opposite of extremist narratives and potentially has a preventive, rather than
radicalizing, effect—receives little to no attention in the current literature on online radical-
ization. To thoroughly assess the potential for radicalization on TikTok from the creator’s
perspective, one must consider the contrast—the presence of messages that could have a
countering or preventive narrative. An oversimplification can obscure the complexities
of engagement with radical content, including the potential for anti-radical messages to
help prevent radicalization, or instances where known radical actors may also disseminate
positive messages. The latter is crucial, as extremist recruitment could use inherently posi-
tive messages as an entry point into more radical ideologies. Understanding radicalism in
this context requires contrasting analysis with anti-radical narratives that address the same
themes or issues from opposite perspectives, highlighting the range of framing possibilities
for certain phenomena.

In light of this existing research gap, this study aims to improve the understanding of
(anti-)radical content within the German Muslim TikTok community. More specifically, the
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focus is on German Muslim content creators who produce Islamic content, as opposed to
those who identify as Muslim but do not produce religious content at all. It is guided by
two research questions:

1. What are the different radical and anti-radical contents presented in the videos of
German Islamic TikTok creators?

2. What topics are frequently associated with radical or anti-radical content within this
community, and how do these associations shape the narratives of German Islamic
TikTok videos?

This research offers a new systematic categorization of (anti-)radical content, applying
a multidimensional approach to radicalism. By conducting an analysis of individual videos,
our study focuses on their apparent meaning as standalone units, rather than attributing
meaning by extrapolating from other content. This approach aims to replicate the perspec-
tive of an average TikTok user encountering and interpreting each video independently
on their ForYouPage for their apparent content. Such an approach contrasts with analyses
that interpret videos as reflective of a creator’s overall ideology, often seeking more subtle
and subliminal patterns. Arguably, this approach is more restrictive because it avoids
assuming associations between videos, which may in fact occur. However, we argue that
this analytical strategy allows for a closer approximation of how content is perceived, given
the affordances of the ForYouPage. Additionally, this study focuses on popular accounts
with significant followings. This brings an ambivalence to this study; for one, it definitely
causes a selection bias that given content moderation the fringes of problematic content
could be overlooked, but at the same time, it allows us to analyze the content produced
in the German Islamic TikTok mainstream, which we argue is more representative of the
experience of this user demographic.

Furthermore, this study identifies the topics presented in these videos. Identifying
topics not only provides an overview of the discourses prevalent among content creators
but also allows for the reconstruction of the associations between (anti-)radical content and
the topics typically addressed with them. The identification of both topics and (anti-)radical
content is achieved through the qualitative coding of 2983 videos from 43 accounts, which is
subsequently quantified to determine the prevalence of coded elements and their combina-
tions. We also collected the metadata on each video, such as likes, views, shares, comments,
and the use of hashtags and video descriptions. These data help to contextualize our
sampled videos within the broader performance metrics on TikTok, offering insights into
the impact of actors and videos.

To present the central findings of our research, we structure this paper as follows:
Initially, we present our methodology, detailing the sampling and coding strategies em-
ployed. Our findings are then discussed in four subsections. The first, “Victimization,
Grievances, and Political Action”, focuses on content that portrays Muslims as victims or
recipients of grievances, analyzing narratives of victimhood and the associated political
positions. The second subsection, “Religious Advocacy, Everyday Life, and Guidance”,
explores the discourse on religious guidance and ideological differences within Muslim
communities. Given the centrality of the headscarf debate in the qualitative findings of the
first and second subsections, a distinct third subsection providing a qualitative summary
of the headscarf debate in our data is designated (“The Headscarf Debate: A Spectrum
of Reactions”). The fourth subsection, “Topics, Popularity, and Gender”, examines how
different topics are approached by various genders and their effectiveness in generating
reach. Both the first and second subsections will be presented using both summaries and
examples. These will include analyses of the co-occurrence of (anti-)radical content and
various topics, as well as qualitative examples.

Our paper concludes with a discussion that synthesizes our approach and findings,
offers implications for future research, and highlights the socio-political relevance of this
study. In doing so, we contribute to the scholarly discourse on online radicalism, content
creation, and digital Muslims and Islamic studies. By providing a nuanced and compre-
hensive approach, we offer insights into how different religious and political ideas are
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presented through short-form video content. Through this endeavor, this study fills a
crucial gap in the limited systematic data available on Muslim users on TikTok. Not only
does it provide valuable insights into the existence, diversity, and framing of political and
religious content, but it also offers a foundation for future research to explore this field
further. Additionally, the findings are relevant from a socio-political standpoint, helping to
guide actionable approaches based on the data presented.

2. Materials and Methods
2.1. Sampling Strategy

The data for this study consist of a retrospective collection of all videos from 2022 from
the sampled accounts. The sampling process, which began in early 2023, was designed to
identify Muslim TikTok accounts that produce content explicitly referencing the Islamic
religion or religious themes. This focus narrows the research to concentrate on religious
ideologies and identities associated with Islam or being Muslim, rather than encompassing
all the values and beliefs held by self-identifying Muslims, even when there is no reference
to their Muslim identity or Islamic heritage. The initial phase involved querying TikTok
videos using search terms that combined “Islam” or “Muslim” with “Deutsch” or “German”.
We then included the accounts that posted videos related to Islam or being Muslim in a
German context. Videos and accounts suggested by TikTok’s search options are typically
those that are trending or popular for a given term, aligning with our intent to focus on the
mainstream and prominent actors of Muslim TikTok in Germany. This served as a proxy
for what is commonly consumed within that digital domain.

This strategy was a precursor to a snowball sampling approach, which was integral
to expanding the sample. Reviewing each account led to the utilization of TikTok’s sug-
gestion feature, which recommends similar users—usually three—providing a pathway to
additional accounts for potential inclusion. This cumulative process continued until new
accounts no longer significantly contributed to the diversity or relevance of the sample.
Moreover, the sample was enhanced by including accounts labeled in prior research as
radical or extremist (see Hartwig and Hänig 2022; Hartwig et al. 2023). The inclusion
of these accounts was necessary to capture central figures in the German discourse on
religious extremism, maintaining a comprehensive sample for this study. Initially, the
sampling procedure yielded around 150 accounts. To ensure that the resulting data are
practical for analysis, we limited the timeline of videos for each account to 2022. Limiting
the data to that year allowed us to establish a timeframe that ensured overlap in content
creation between the accounts. As online content creators, including Muslims, frequently
engage with and comment on current events relevant to their identities (Ali et al. 2023), this
approach enabled the inclusion of multiple perspectives on the same trends or events. To
ensure inclusion of accounts actively producing content in 2022, we established a criterion
requiring at least four videos posted within the year.

Our snowball sampling naturally yielded German-speaking accounts, and those where
German was not the primary language were excluded. This decision was made to focus
on content specifically catered to a German-speaking audience, acknowledging that this
may have excluded some German actors producing content in other languages. Addi-
tionally, a few accounts based in Austria or Switzerland, as indicated by the profile or
self-identification in the content, were removed to maintain this study’s focus on the Ger-
man national context. However, since nationality was not systematically measured, this
process is not entirely free of potential error. Nonetheless, when qualitatively coding all
videos from 2022, no Austrian or Swiss context emerged from any account that did not
explicitly mention being based in Germany. This process, combined with the substan-
tive criterion that accounts must regularly produce Islamic or Muslim content, defined
as content that includes Islam as a religion, religious doctrines, or being Muslim from
accounts that self-identify as Muslim, our strategy refined the sample to 43 accounts (see
Tables 1 and A1). In this context, “regularly” refers to accounts that engage with Islamic
topics or discussions on multiple occasions throughout their active period, rather than in
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isolated or singular instances. These accounts were subsequently used for data collection
and underwent a qualitative analysis of their video postings from the year 2022.

Table 1. Sample description.

Gender Accounts Videos Avg. Videos Avg. Views Avg. Likes

All 43 2983 69 11.3 M 962.9 K
couple 2 131 66 107.5 M 6.7 M
female 6 406 68 7.3 M 645.6 K
male 33 2345 71 6.6 M 677.1 K
unknown 2 101 50 5.4 M 907.9 K

As might be expected, our study faced several limitations, in addition to the selection
bias caused by purposefully selecting popular accounts given our substantive interest.
Firstly, there was a considerable variance in the volume of videos across the sampled
accounts, leading to unequal representation. Secondly, the feasibility of qualitative analysis
was challenged by accounts with an extensive number of videos, some reaching into the
hundreds or thousands in 2022. For those accounts, we employed a random sampling
strategy, selecting an equal number of videos each month during their active periods. This
approach capped the total number of videos at no more than 160 per account. Lastly,
the temporal activity of the accounts was not uniform, causing disparities in the repre-
sentation of time-sensitive events or factors. This irregularity in account activity posed
constraints on drawing evenly distributed conclusions across different time frames (see
Figures A1 and A2). The total number of videos from our 2022 sample amounted to 2983.

2.2. Data Collection

The data collection for this study was structured in two sequential phases, involving
web scraping and professional transcription services. In the first phase, web scraping
was employed to extract data from all 2983 videos posted in 2022 across the 43 TikTok
accounts. This process involved collecting metrics such as video URLs, titles, posting
dates, durations, and engagement statistics such as views, likes, comments, and shares,
along with audio file titles, hashtags, and video descriptions. After completing the web
scraping, we proceeded to the second phase: each video posted in 2022 was systematically
downloaded and submitted for a verbatim transcription via “abtipper.de”. The service
involved a detailed transcription of both the audio and visual elements of the videos. Audio
content was transcribed verbatim, while visual elements such as on-screen text, gestures,
facial expressions, and relevant background imagery were described in detail. Focusing on
transcribing both auditory and visual content was crucial, as these transcriptions provided
the primary foundation for subsequent data analysis, guaranteeing that no potential mes-
sage or communication was overlooked. The transcribed material was carefully matched
with the scraped data using the unique video ID from each TikTok link.

2.3. Analysis and Coding

In the qualitative analysis of the collected data, a hybrid coding procedure integrating
deductive and inductive techniques was employed. The deductive component drew upon
theoretical frameworks in areas such as radicalism, radicalization, extremism, (religious)
fundamentalism and dogmatism, and theories around closed-mindedness, value complex-
ity, and closure. After reviewing the relevant literature, a list of indicators for radicalism
was deduced (see Table A2), which includes indicators on the following:

1. Behavioral extremism and radicalization: this encompasses the choice of means to
achieve ideological goals, ranging from violence or jihadism to non-extremist actions
like legal political activism (Peels 2023, p. 3; Cassam 2021, p. 61 ff; Moskalenko and
McCauley 2009; Moghaddam 2005, p. 165; Hegghammer 2014; Wibisono et al. 2019;
McCauley and Moskalenko 2017, p. 212);
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2. Cognitive extremism and radicalization: this relates to the beliefs, attitudes, and
values adopted, such as religious monism, authoritarian or violent theology, sectari-
anism or takfirism, dichotomization (“us-them”), dehumanization, and delegitimiz-
ing the present socio-political status quo or system (Moghaddam 2005, pp. 163–65;
Peels 2023, pp. 3, 5–6; McCauley and Moskalenko 2017, pp. 211–12; Cassam 2021,
p. 39 ff; Hegghammer 2014; Wibisono et al. 2019; Kruglanski 2004);

3. Conative extremism and radicalization: this pertains to the specific aspirations of actors,
for example, re-establishing past governments and dynasties, like the Ottoman Empire,
or overthrowing the current government (Hegghammer 2014; Wibisono et al. 2019).

Indicators of anti-radicalism, such as videos that exemplify phenomena opposing
those associated with radicalism and are therefore linked to countering or preventing it, are
based on the exact same factors. The list of radicalism indicators includes “victimization”,
which refers to narratives of victimization involving Muslims or Muslim nations. While
this indicator is not inherently indicative of radicalism or extremism, it is included here
as a potential facilitator. Existing research suggests that perceived in-group injustice and
discrimination have an effect on radicalization, or at least are more prevalent among
those with radical ideologies (Emmelkamp et al. 2020). However, it is important to note
that discussions of victimhood are also a part of regular public discourse and political
debate, particularly for marginalized groups. In general, many of these codes alone do not
constitute unambiguous radicalism; rather, in combination, they form a specific message
that could be classified as such.

We are adopting dominant scholarly debates here that may fall within the lens of a
state-security perspective, focusing on violent, illegal, or anti-constitutional behavior, or
structural definitions that emphasize socially relevant elements of extremism, generally or
specifically for one religion. However, some elements reflect a discourse that arbitrarily tar-
gets Muslims. Monism—an understanding of religion that denies pluralism and promotes
a monolithic view of faith—is, to some extent, inherent to religion itself, as many religions
claim a singular way of understanding the world. In our case, we have coded this from the
perspective of Islamic faith, noting that when mainstream Islamic belief includes a plurality
of valid opinions, it may get reduced to a singular perspective. This, in itself, is not problem-
atic unless combined with other factors that enable extremism. Similarly, “delegitimization”
is often part of various political discourses aimed at societal improvement. Again, context
matters here, and these are the contexts we intend to explore. Similarly, “dichotomization”
is conceptually fuzzy because, while friend–foe divisions can be problematic given their
severity, generally separating the world into “us” and “them” is integral to the formation of
any organized group; particularly when social exclusion is involved. We adopt this diverse
analytical approach not as a sign of conceptual agreement but to broaden our analytical
lens and observe, given these assumptions, what can be identified on TikTok.

While radicalism indicators were coded for the ideological message of the videos,
topics were coded for the topical content or setting. Concurrently, inductive coding was
applied to the identification of topics directly from the video transcriptions. This pro-
cess used an iterative approach to topic discovery and refinement. Initial coding rounds
identified preliminary topics, which were then systematically reviewed and consolidated.
Subsequent rounds of coding allowed for the emergence of new topics and the refinement
of existing ones. This iterative process continued until theoretical saturation was reached,
where no new significant topics emerged, and the existing categories adequately captured
the diversity of content in the data. The topics identified through this process are listed
in Table A3. Similar to the indicators, multiple topics were coded per video, ultimately
not exceeding 4 topics per video. Nearly 2000 of the 2983 videos had Islamic or Muslim
content, based on the coded topics.

For the coding of radicalism indicators, a method analogous to coding opposing
political or party positions was adopted (Kriesi et al. 2012, p. 44 ff): each indicator was
coded with a “+1” when present in a video (radicalism) and a “−1” when its opposite was
observed (anti-radicalism). This a priori approach allowed for the representation of each
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indicator and its contraindication, offering a contrasting view of the presence and nature
of radicalism indicators within the videos. Up to three indicators were coded per video,
allowing for overlap or co-occurrence. The coding instructions focused on clear, apparent
meaning, so highly ambiguous or unclear messages were generally not coded, reflecting
the restrictive nature of the coding process.

The coding procedure was initiated by two professional coders with backgrounds
in Middle Eastern and Islamic studies, respectively. After a thorough training period by
the two authors of this paper, that included collaborative coding and evaluation of the
same examples, the coders completed their work under the authors’ supervision. The
coders were instructed to evaluate each video based solely on its apparent content, without
inferring additional information from other videos by the same creator. Once this initial
coding was completed, two student assistants with backgrounds in political science and
economics were trained in the coding process. They conducted the first set of corrections
to the initial coding, which was then reviewed and finalized by the two authors of this
paper. Given that the student assistants are in their late teens to early twenties, their
involvement brought perspectives from age groups more aligned with TikTok’s young
user base, providing valuable contrasts to the assessments made by the initial coders. This
approach resulted in a coding process that underwent rigorous reviews and control loops
by a total of six coders from different age groups and various academic backgrounds,
ensuring a robust and diverse analytical framework.

3. Findings
3.1. Victimization, Grievances, and Political Action
3.1.1. Summary

In the discourse of German Islamic content creators on TikTok, narratives of victim-
hood are a salient feature, evidenced by “victimization” being the most frequently coded
indicator (150 videos). This indicator acts as a key point, shaping distinct directions in
political expression and action. The data on co-occurrence with the “victimization” in-
dicator delineate a spectrum of responses that range from constructive engagement to
subversive reactions (see Table 2). On one end, instances of “activism” (9), “interfaith
harmony” (5), “emancipation” (2), and “anti dehumanization” (1) represent a positive
response to victimhood. These indicators suggest content that is geared toward fostering
legal political activism, such as protests and advocacy, which are vital to healthy politi-
cal discourse. “Interfaith harmony” narratives promote dialogue and cooperation across
religious lines, while “emancipation” discussions, often centered around the rights and
empowerment of women and children, contribute to a more equitable society. The stance
against dehumanization (“anti dehumanization”) highlights a commitment to uphold the
dignity of all individuals. The “Middle East” remains a constant source of grievance due
to the ongoing Israel–Palestine conflict, which resonates deeply among Muslims. The
portrayal of Muslims in “media” (30) often triggers discussions about misrepresentation.

Table 2. Co-occurrences of Radicalism Indicators and Topics with “victimization”.

Radicalism Indicators Count Topic Count

activism 9 western hypocrisy 52
delegitimization 6 media 30
interfaith harmony 5 headscarf 30
dichotomization 2 middle east 23
emancipation 2 crime 20
revisionism 2 discrimination 20
anti dehumanization 1 advocacy 15
dehumanization 1 history 14
monism 1 gender 12
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Table 2. Cont.

Radicalism Indicators Count Topic Count

morality 8
motivation 8

kinship 5
conversion 4
education 4
ramadan 3
lifestyle 2

shirk 2
permissibility 1

rap 1

Conversely, “delegitimization” (6), “dichotomization” (2), “revisionism” (2), “dehu-
manization” (1), and “monism” (1) reflect a more radical approach to victim narratives.
These indicators refer to content that challenges the legitimacy of present democratic
institutions (“delegitimization”), promotes binary us-versus-them thinking (“dichotomiza-
tion”), calls for a return to past Islamic governance structures like the Ottoman Empire
(“revisionism”), and engages in dehumanizing rhetoric (“dehumanization”). Both types of
approaches are rooted in the same societal issues. Content creators on TikTok navigate this
dichotomy, with some leveraging the persuasive power of victim narratives to galvanize
positive change, while others may exploit these grievances, leading their audience down a
more divisive path.

The topics that typically orbit the “victimization” narrative and incite political action
are telling of the community’s concerns. A look at Figure 1 reveals the relationships of
indicators and topics that relate to victimhood. “Western hypocrisy”, with its focus on the
perceived double standards of Western societies towards Muslims, is a frequent touchstone
for both positive activism and radical discourse. This is evidenced by its co-occurrence
with “delegitimization” (2) on one hand and “interfaith harmony” (4) on the other. De-
bates surrounding the “headscarf” encapsulate the struggle for religious expression and
the associated rights. Interestingly, the headscarf debate is tied to emancipatory content
(“emancipation”, 2) and promotes legal activism addressing struggles faced by veiled Mus-
lim women (“activism”, 2). Lastly, “discrimination”, encompassing racism, is a pervasive
issue that can either unite communities in a search for justice or be used to exacerbate
tensions. The high co-occurrence with “interfaith harmony” (4) and “emancipation” (2)
displays a desire for equality in relation to other faith groups and mitigation of their dif-
ferential treatment. Additionally, a prominent streamline to promote the delegitimization
of the socio-political system at hand seems to be tied to religious advocacy (“advocacy”,
2). The fact that this is under the general theme of victimization suggests that certain
actors use victimhood to create the necessity for political change, as it portrays Western
political systems as failing Muslims or perpetrating their grievances and delegitimizing
them through supposed religious doctrines that underline the illegitimacy of those systems.

In summary, how Islamic content creators on TikTok respond to the narrative of
victimhood—whether through activism, interfaith dialogue, and emancipatory content
or via delegitimization, dichotomy, and dehumanizing rhetoric—is indicative of their
approach to political action. These responses, while rooted in the same foundational
issues, take different trajectories, shaping the contours of radical and anti-radical political
expression within the German Muslim community.
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3.1.2. Examples

Looking at “Creator PT36, Video 1”, this video offers a critical examination of the
German media’s portrayal of the 1992 Rostock-Lichtenhagen riots, with a particular focus
on the tabloid newspaper BILD. The content creator contends that BILD has failed to learn
from its historical errors and continues to foment animosity towards refugees and Muslims.
The creator charges the newspaper with hypocrisy and double standards, positing that
BILD’s reportage played a role in exacerbating the riots.

The prevailing narrative within this video is one of victimization, depicting Muslims
as subjects of unjust treatment and biased media representation. The content creator’s
objectives appear dual: firstly, to unveil the purported hypocrisy and Islamophobic agenda
of the German media, especially BILD; and secondly, to heighten awareness within the
Muslim community regarding the perceived injustices they endure. By underscoring the
media’s role in perpetuating negative stereotypes and inciting hatred, the creator aims to
cultivate a sense of shared grievance and collective identity among Muslims. The alternative
proposed in this video is a call to action, urging the Muslim community (referred to as
“Ummah”) to recognize and expose the “deception” orchestrated by the media. This implies
a form of activism intended to counteract the perceived bias and discrimination through
heightened awareness and solidarity within the Muslim community.

These observations are congruent with the article’s discussion of victim narratives,
which elucidates how content related to themes such as “media”, “discrimination”, and
“western hypocrisy” frequently portrays Muslims as victims of injustice and marginaliza-
tion. The video’s critique of BILD’s coverage and its alleged contribution to anti-Muslim
sentiment echoes the article’s assertion that such narratives can engender either construc-
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tive activism or more radical stances. The exhortation to expose the media’s “deception”
and mobilize the Muslim community can be construed as a form of anti-radical activism,
aligning with one of the potential responses to victim narratives delineated in the arti-
cle. Nevertheless, the video’s emphasis on the collective identity of the “Ummah” and
its opposition to the German media could also be interpreted as fostering an “us vs.
them” mentality.

In another example, “Creator PT12, Video 1”, a more abstract approach is pursued.
This video delves into the portrayal of Muslims in films and television series, highlighting
the prevalent stereotypes and negative representations that have shaped public perceptions
over time aligning with our findings on the “media” topic and its role in perpetuating
biases and misrepresentations of the Muslim community. The creator first presents a list
of common tropes associated with Muslim characters in media, such as being depicted as
villains, terrorists, aggressive individuals, oppressors of women, or backward and ignorant
people. These stereotypes, the creator argues, have been repeatedly reinforced through
the film industry, leading to the formation of prejudices among the general public. This
critique of media representation resonates with our observations on how Islamic content
creators on TikTok often challenge and deconstruct dominant narratives that marginalize
or misrepresent their community.

In fact, the video’s emphasis on the long-term impact of these negative portrayals
suggests that the creator’s intention is to raise awareness about the insidious nature of
anti-Muslim propaganda in popular media. By highlighting how these stereotypes have
been perpetuated over years, the creator encourages the audience to critically examine
the media they consume while at the same time confirming a possible existing feeling of
rejection and discrimination. The video’s assertion that anti-Muslim propaganda operates
on multiple levels, including the negative portrayal of Islam in public discourse, further
underscores the systemic nature of the issue. This broader critique of societal biases against
Muslims resonates with our findings on the “western hypocrisy” code, which captures the
perceived double standards and discrimination faced by Muslims in Western contexts.

In previous examples, the target groups are provided with “proof” of hypocrisy in
Germany, while other instances emphasize the international context. It appears, however,
that critiques on an international level are often intertwined with local realities and vice
versa, effectively internationalizing the struggle against perceived Islamophobia and in-
justice, which is seen as pervasive. This approach aligns with the Islamic narrative of
an international community, the Ummah. An example for this is “Creator PT18, Video
1”, which focuses on the international context, critiquing the perceived double standards
and hypocrisy of Western countries in their reactions to the Russian invasion of Ukraine
compared to other conflicts involving Muslim countries. The creator argues that the wave
of solidarity with Ukraine and the hatred against Russia is exaggerated and hypocritical, as
similar reactions were not seen when Russia attacked Syria or Libya. He calls the current
situation a “fascist Russian hunt”, with sanctions targeting Russian oligarchs, banks, and
politicians like Gerhard Schröder for being pro-Putin. The creator compares this to the lack
of consequences for the U.S. after the Iraq and Afghanistan wars, which he considers illegal
and part of the colonial powers’ actions over the past 200–300 years.

Furthermore, the creator criticizes the differential treatment in Germany of Ukrainian
refugees compared to Syrian, Iraqi, and other Muslim refugees, citing media reports that
emphasize the “whiteness” and “Europeanness” of Ukrainian refugees, clearly highlighting
the perceived double standards and hypocrisy of Western countries in their reactions to
conflicts involving Muslim countries versus Ukraine. While also addressing the hypocrisy
towards Muslims, the speaker in this instance diverges from previous examples by ap-
pearing to accept it. He argues that it is normal and understandable for Westerners to
prioritize “their own people”, asserting that Muslims should similarly prioritize their
own community.

A notable distinction lies in the proposed call to action. Unlike previous speakers who
merely suggested the need to address hypocrisy, this speaker is unequivocal. The call for
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the establishment of an Islamic caliphate, coupled with the delegitimization of existing
Muslim countries, represents a radical position within the spectrum of victim narratives.
Nonetheless, this perspective is relatively uncommon.

3.2. Religious Advocacy, Everyday Life, and Guidance
3.2.1. Summary

Religious advocacy (“advocacy”), with 1144 videos, is by far the most coded topic,
a part of which can be traced back to our selection of accounts with religious content.
However, it marks the relevance that religious teachings, reminders, discussions, and
jurisprudence have for these creators. This topic often intersects with elements of “lifestyle”
(103), resonating with a wider audience by linking doctrinal teachings to the practicalities
of modern life (see Table 3). This engagement with lifestyle topics underscores a discourse
that is not merely about religious edicts but about the contextual application of faith in
the everyday life—negotiating the “permissibility” (24) of practices and the distinctions
between halal and haram within daily routines.

Table 3. Co-occurrences of radicalism indicators and topics with “advocacy”.

Radicalism Indicators Count Topic Count

anti merciless theology 64 lifestyle 103
victimization 15 motivation 91
anti monism 9 kinship 63
monism 9 morality 43
delegitimization 5 afterlife 41
interfaith harmony 5 gender 30
merciless theology 5 education 28
sectarianism 4 history 24
activism 3 permissibility 24
emancipation 3 shirk 19
revisionism 3 ramadan 17
anti closure 2 media 11
dehumanization 2 conversion 10
anti emancipation 2 business 9
closure 1 headscarf 7
anti dichotomization 1 comedy 6
dichotomization 1 rap 4
anti interfaith harmony 1 role models 4
anti sectarianism 1 western hypocrisy 4

crime 3
discrimination 2

ijma 2
middle east 1

The pronounced overlap between religious guidance on lifestyle matters and the halal–
haram discourse reveals a community seeking to reconcile their faith with the complexities
of contemporary life. Yet, this quest for religious clarity is deeply entwined with the broader
ideological spectrum ranging from rigid and harsh (“merciless theology”, 5) to its antithesis:
compassionate and so on (“anti merciless theology”, 64).

The presence of “monism” (9) suggests a subset of content that endorses an uncompro-
mising view of religious interpretation, potentially fostering a uniformity at odds with the
diverse realities of Muslim life in Germany. Conversely, “anti monism” (9) reflects a coun-
tervailing narrative that embraces multiple interpretations, resonating with a community
that values diverse expressions of faith. Similarly, the mention of “sectarianism” (4) within
the context of “advocacy” points to the enduring challenges of intra-faith dialogue, where
the potential for exclusivity can be countered by a pluralistic ethos (“anti sectarianism”, 1).
This dynamic indicates that while religious advocacy on TikTok can be a source of guidance
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and communal solidarity, it also navigates the delicate lines between unity and division,
between the dogmatic and the pluralistic.

In essence, the discourse on religious advocacy, as captured on TikTok, is a reflection of
a community in dialogue with itself about the nature of religious observance. The content
spans the spectrum from advocating for a prescribed religious lifestyle to challenging
the boundaries of traditional interpretations. This diversity is not simply a reflection of
individual preferences but a mirror to the entrenched divide between radical and anti-
radical religious thoughts, where the clerical guidance provided by content creators is
imbued with their ideological leanings on issues like “merciless theology”, “monism”,
and “sectarianism”.

In conclusion, the discourse of “advocacy” on TikTok, with its intersection of lifestyle
and religious legality, serves as a microcosm of the broader debate on religious life in the
digital age. It showcases how the quest for personal religious guidance on lifestyle matters
is linked to the ideological divide of religious thought within the Muslim community.
The cleavages delineated in these findings reveal the nuanced and multifaceted nature of
religious advocacy, highlighting the critical role of content creators in reinforcing various
interpretations of faith. The existence of these videos, addressing rulings on haram and halal
and transmitting religious knowledge that pertains to lifestyle issues, goes beyond the mere
need for religious knowledge. In fact, this content indicates the inherent need of Muslims
for guidance on their lives as a minority in a non-Muslim society, where these matters are
not socially institutionalized. Moreover, the trend toward societal individualization adds to
the need for German Muslims to seek guidance in a cultural landscape where their specific
customs, values, and practices cannot be assumed or taken for granted. It could be further
argued that these videos are indicative of a need to be integrated into society, fulfilling the
basic necessity of navigating within it, showing that they harmonize the realities of both
being German citizens and being Muslim. Islamic content creators are on the supply side
of this demand, finding diverging ideological ways to meet these needs.

The data further delineate a dichotomy within the Islamic dialogue on TikTok, dis-
tinguishing between content with a propensity toward religious discourse and politically
charged content. This distinction is particularly salient when contrasted with the findings
related to the “victimization” narrative, where political subjects are more prevalent. Here,
“advocacy” aligns more frequently with topics of religious permissibility (“permissibility”,
24), morals and ethics (“morality”, 43), and discussions on the afterlife (“afterlife”, 41),
indicating a community more engaged with purely theological concerns. This begs the
question of how “religious” the politically radical content is of Islamic content creators and
vice versa.

Visiting Figure 2 unveils additional insights. Both “monism” and “anti monism”
demonstrate a notable connection to the notion of religious lawfulness (“permissibility”,
both 2). This suggests how religious advocacy on the permissibility of various actions
is directly linked to jurisprudence, communicated based on monistic or anti-monistic
interpretations, which either recognize ambiguities or strictly delineate between haram
(forbidden) and halal (permitted).

Another notable co-occurrence intersecting the religious advocacy topic are “victim-
ization” and “gender” (4). This is evidence of a dual framing regarding Muslim women. It
illustrates how Muslim women are portrayed by content creators, with one frame being
political (“victimization”) and the other religious (“advocacy”), with the three intersecting
in this case. This type of content works as a religious advice to Muslim women enduring
victimization due to their intersectional identity. “Victimization” and “headscarf” also
converge under “advocacy” once, highlighting this intersection of framings.

Lastly, the combination of “anti merciless theology” and “motivation” (12) serves as a
message to German Muslims, who are probably young given the TikTok demographics, who
may struggle with feelings of guilt, perceived moral deficiencies on their part, or uncertainty
about their religious practices and their sufficiency. The prevalent message here is hope and
mercy, functioning as pastoral care and dawah (spiritual outreach or religious propagation)
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simultaneously. This narrative motivates and addresses the realities of temptation and
despair, reinforcing a pastoral and encouraging presence within religious discussions.
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3.2.2. Examples

Examples for motivational religious advocacy can be found in many cases in our
dataset. For example, in “Creator PT1, Video 1”. The content directly addresses Muslims
who have committed sins and are feeling remorseful or desperate. The creator reassures
the audience of Allah’s forgiveness, emphasizing that no sin is too great to be forgiven.
This aligns with the “hope and mercy” message mentioned in the introduction, providing
pastoral care by encouraging repentance and reinforcing the belief in Allah’s mercy. In
“Creator PT28, Video 1”, a hadith (narration of the Prophet Muhammad) is shared, offering
a supplication for times of worry and distress. By providing this practical spiritual tool,
the content creator delivers both pastoral care and religious instruction, aiding viewers in
coping with anxiety through Islamic practices. This guidance is particularly valuable given
the uncertainty arising from the plethora of seemingly contradictory “legal rulings” on
TikTok regarding what is “haram” (forbidden) and what is “halal” (permissible). Another
short but representative one is “Creator PT20, Video 1” that reinforces the theme of Allah’s
boundless mercy, encouraging viewers not to doubt Allah’s forgiveness. It addresses the
potential self-doubt and guilt that young Muslims might experience, offering reassurance
and hope.

These examples demonstrate how TikTok is being used as a platform for religious
advocacy and pastoral care within the German Muslim community. They address common
spiritual and emotional challenges faced by young Muslims, offering encouragement,
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hope, and practical religious solutions. The application of mercy and compassion as a
central element of their religious advocacy may fulfill several interconnection functions for
these content creators. By addressing common emotional and spiritual struggles among
young Muslims, they foster empathy and reduce feelings of isolation. Simultaneously,
these videos reinforce core Islamic teachings about Allah’s mercy and forgiveness, making
theological concepts accessible and relatable to a young audience. This dual approach not
only enhances religious understanding but also strengthens viewers’ spiritual practices.

The creators also foster community building by discussing shared experiences, creating
a virtual community space that is especially significant for young Muslims in predominantly
non-Muslim environments like Germany. This sense of community may help viewers to
feel connected to a larger Muslim group. In addition to serving as a form of dawah,
these videos present Islam as a religion of mercy and hope to both Muslims and non-
Muslims, potentially countering negative stereotypes and broadening the religion’s appeal.
They also provide practical spiritual tools for coping with daily emotional challenges,
integrating faith into everyday struggles and affirming the Muslim identity of young
German Muslims by bridging their religious identity with their experiences in German
society. Lastly, these videos implicitly counter radical ideologies by emphasizing Allah’s
mercy and forgiveness, promoting a message of hope and divine acceptance that may
protect viewers from more extreme interpretations of Islam. Hence, this would classify
as anti-radical religious narratives. Overall, these TikTok videos could contribute to the
spiritual and community support, education, and resilience of young Muslims, helping
them navigate their identities and integrate more positively into society.

Expanding upon the themes of pastoral care, religious education, and community
building, “Creator PT1, Video 2” critiques the behavior of Muslims who focus on exposing
others’ faults, addressing a common issue within religious communities: the tendency
to judge others while lacking self-reflection. This approach not only fosters personal
spiritual growth but also serves as religious education by referencing Islamic teachings
that discourage backbiting and urge the protection of fellow Muslims’ dignity. The creator
makes these concepts accessible by relating them to everyday scenarios, thus contributing
to community cohesion by discouraging divisive behaviors. The video also connects
traditional religious teachings with contemporary social issues, particularly how social
media behaviors like fault-finding can harm community dynamics. Unlike previous content
that provided reassurance, this video adopts a corrective tone, specifically addressing the
damaging impact of such behaviors.

Moreover, this critique often intersects with gendered issues, especially in the scrutiny
of women’s dress and behavior within the Muslim community. This reflects broader multi-
discrimination challenges faced by Muslim women, who endure Islamophobic attitudes in
broader society and heightened judgement within their own communities. For example,
another creator criticizes women for wearing form-fitting clothing despite wearing a hijab,
viewing it as seeking societal approval:

[Video Text (translation)] “They cover their hair but emphasize their body all the more.
Because somehow you have to ‘please‘ society. They put on body-hugging clothes and call
it modern. Dear Ukhti [engl.: Sister], is it really worth it to you? Just for the attention
of people. You have taken a big step and covered yourself, but then also take these steps
towards Allah and not Shaytan” (Creator PT32, Video 1)

In general, women are often held to higher standards of modesty and behavior, with
their choices scrutinized and judged more harshly than those of their male counterparts.
Connecting this to the previous analysis, we can see how the criticism of fault-finding
behavior within the community, as discussed in “Creator PT1, Video 2”, takes on a gendered
dimension. While the original content creator advocated for self-reflection and empathy,
the reality is that much of the criticism and fault-finding within the community seems to be
disproportionately directed at women.
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3.3. The Headscarf Debate: A Spectrum of Reactions

The discourse surrounding the “headscarf” serves as a microcosm of the broader
struggle for religious expression and associated rights. As mentioned before, the headscarf
finds its discursive place in both religious and political contexts. In Figure 1, the headscarf
debate is closely linked to emancipatory content (“emancipation”, 2) and promotes legal
activism aimed at addressing the challenges faced by veiled Muslim women (“activism”,
2). This section will delve into qualitative examples that further illustrate the spectrum of
responses to these struggles.

Some transcripts reveal a nuanced perspective on the hijab, portraying it not merely
as a religious garment but as a potent symbol of identity and resistance. For instance, the
statement “Der Hijab ist unsere Krone” (engl.: “The hijab is our crown”) from “Creator
PT17, Video 1” transforms the hijab from a mere head covering into a symbol of pride
and empowerment. The creator seeks to reframe the narrative surrounding the hijab,
challenging negative perceptions and stereotypes. By employing the metaphor of a crown,
they aim to instill a sense of dignity and strength among hijab-wearing Muslim women.
This framing aligns with the paper’s findings on how Islamic content creators often use
TikTok to challenge dominant narratives and assert their identity. In many other cases,
male and female content creators alike call upon hijab-wearing women to wear it with
pride. These kinds of responses resonate with our findings regarding non-violent answers
to victimhood as they can be seen as forms of activism and emancipation while affirming
the identity of the target group.

Responses as such can be seen as ways to rationalize or make the practice more bear-
able. The rationalization of the hijab among Muslim women in Western societies emerges as
a complex response to discrimination and perceived injustice. In our findings, it manifests
in various forms, such as (1) practical benefits like sun protection and modesty, argued from
a more pragmatic than religious standpoint, (2) social and cultural benefits emphasizing
identity and community belonging, and (3) religious justifications that view challenges as
divine tests and integral to religious practice. These rationalizations, while varied, share a
common goal: to help Muslim women justify their choice to wear the hijab amidst societal
pressures or discrimination. These justifications serve as a coping mechanism, enabling
them to uphold their religious and cultural practices in Western societies.

In “Creator PT12, Video 2”, the creator presents a pragmatic and non-religious ar-
gument for wearing the hijab—as an act of liberation from societal beauty standards,
challenging the narrative that it symbolizes oppression. They argue that the choice involves
either submitting to divine will by wearing the hijab or succumbing to society’s unrealistic
beauty pressures, highlighted by statistics on young children’s body image issues and
the negative impact of social media on mental health. Furthermore, they discuss the role
of the entertainment industry in perpetuating these beauty standards, noting that the
societal pressure to conform is more oppressive than wearing the hijab. Acknowledging the
challenges posed by an Islamophobic atmosphere in Western societies, the creator calls for
community support to combat these negative perceptions and ease the practice of wearing
the hijab.

In the TikTok video “Creator PT4, Video 1” titled “Sense & Advantage of the Islamic
covering [veiling]”, the content creator uses both religious and pragmatic arguments to
rationalize wearing the hijab. The video features a social experiment comparing reactions to
a woman in conventional attire versus Islamic covering, illustrating how the hijab protects
against unwanted attention and harassment. The creator combines pragmatic benefits,
such as protection from environmental factors and social issues, with religious justifications
from chapter An-Nur (The Light) of the Quran, emphasizing modesty for both genders.
This dual approach aligns with broader Islamic discourse that presents religious practices
as solutions to modern social issues, making them more relatable and acceptable to a wider
audience. However, the argument oversimplifies complex social issues by implying that
women’s clothing choices can prevent harassment, rather than addressing the broader
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negative societal attitudes and behaviors towards (veiled) Muslim women, which include
discrimination on multiple aspects of life.

An example of the latter is “Creator PT16, Video 1”. As a German woman with a hijab
and a foreign-sounding surname, she shares her experience of perceived discrimination
during a housing search. She recounts how an acquaintance stressed to a potential landlord
that she is German, despite her foreign name. The content creator uses this incident to
highlight the persistent discrimination in German society against individuals with foreign-
sounding names or visible Muslim identity markers. By describing the experience as
“traurig” (sad), she expresses disappointment in the continued relevance of national origin
or religion in everyday interactions.

In the video “Creator PT42, Video 1”, the content creator addresses a hijab ban in the
workplace, expressing frustration and calling for a boycott of businesses that enforce such
policies. This highlights not only the discrimination against hijab-wearing Muslim women
but also criticizes the perceived hypocrisy in Western claims of tolerance and acceptance.
The creator aims to raise awareness, challenge narratives of tolerance, mobilize the Muslim
community and allies through economic actions like boycotts, and empower Muslims by
underscoring their collective consumer power. The call for a boycott is an example of legal
political activism.

The discourse on the hijab and the discrimination experienced by Muslim women in
Western societies, as depicted in our analysis, provides essential context for understanding
the landscape of religious advocacy in the German Islamic TikTok community. Although
the chapter on religious advocacy has already been discussed, it is important to reiterate
how the individual stories of discrimination and the justification of religious practices
inform broader ideological debates.

Content creators often navigate the fine line between emancipatory discourse and
potentially extreme rhetoric, a tension that enriches our understanding of religious advocacy.
These dynamics reveal how personal experiences and attempts to rationalize religious
practices like wearing the hijab are translated into broader religious discourse on TikTok.
This discussion extends into how religious principles are applied to lifestyle and everyday
life issues, resonating with prior observations that frame the hijab as a practical response
to social challenges. Furthermore, the presence of contrasting indicators like “monism”
and “anti monism”, along with “sectarianism” and “anti sectarianism” in the religious
advocacy discourse, highlights a community actively engaged in complex debates over
religious interpretation and practice within a diverse, secular society. This engagement also
showcases efforts to weave religious advocacy into discussions on lifestyle topics.

3.4. Topics, Popularity, and Gender

In examining the landscape of Muslim content creation on TikTok in Germany, a
notable distinction emerges in the thematic choices and engagement patterns among male
and female creators (see Table 4). This differentiation becomes evident when analyzing data
encompassing various topics ranging from lifestyle and personal relationships to religious
jurisprudence and societal issues. However, it is important to note that this analysis is
based on a limited sample, including only six female accounts, and should be taken with
caution. The findings primarily offer preliminary insights, serving as a foundation for
further elaboration and research.

Female content creators predominantly engage in topics such as “lifestyle” (39.6%)
and “kinship” (12.6%), which encompass daily life elements like clothing, food, travel, and
family relationships. This inclination suggests a proclivity towards sharing and consuming
content related to personal experiences and everyday life matters. On the other hand,
male creators show a penchant for religious or theological topics like religious advocacy
(“advocacy”, 30.1% male versus 8.1% female). Another indication for this demarcation is
the topic “permissibility” (7.9% male versus 1.1% female), which involves discussions on
Islamic jurisprudence, particularly the delineation of permissible (halal) and forbidden
(haram) actions within Islam. Such a trend indicates a male-oriented content focus on
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doctrinal and legalistic aspects of the faith. The analysis of user engagement metrics further
illuminates these patterns. For instance, the comedy genre, characterized by humorous
and light-hearted content, though moderately represented by female creators (5%) and
to a lesser extent by males (0.4%), exhibits high viewer engagement with an average of
552,373 views and 17,150 likes. The brevity of these videos, averaging 20 s, aligns with a
general audience preference for concise and entertaining content.

Table 4. Video metrics by topic (descending by avg. views).

Topic Female * Male * Avg. Likes Avg. Views Avg. Duration **

comedy 5% 0.4% 17,150 552,373 20
lifestyle 39.6% 8.8% 26303 385,333 37
kinship 12.6% 8.3% 17466 216,151 62
conversion 2.3% 1.7% 18351 175,363 79
permissibility 1.1% 7.9% 11072 146,012 69
western hypocrisy 0.4% 2% 9673 127,561 86
education 2.2% 1.6% 14082 111,535 56
crime 0.4% 1.2% 8036 100,116 74
shirk 0.9% 1.6% 9138 99,500 130
advocacy 8.1% 30.1% 12175 94,389 52
gender 2% 3.4% 6786 91,989 70
afterlife 0.7% 4.1% 9734 83,113 69
role models 0% 0.4% 8279 82,867 78
media 0.5% 1.4% 7568 80,675 72
motivation 3.4% 5.3% 10157 75,648 55
morality 5% 7.9% 7758 73,022 88
ramadan 2% 4% 7202 69,800 63
headscarf 9% 1.8% 5587 62,271 61
middle east 0% 1.1% 6003 56,628 108
rap 0.5% 0.5% 3253 39,615 46
discrimination 0.9% 1.1% 2727 38,586 155
history 0.9% 4.8% 3298 33,854 152
ijma 0% 0.4% 876 27,654 92
business 2.3% 0.4% 1979 21,970 88

* Share of all topics in the videos of the respective gender; ** In seconds.

Conversely, topics like conversion, involving narratives and discussions about con-
verting to Islam, despite having less representation and longer average durations (79 s),
maintain a substantial viewership. This may indicate a dedicated audience segment inter-
ested in in-depth explorations of personal faith journeys and the complexities of religious
identity. The engagement trends also hint at varying audience preferences, where shorter,
entertaining pieces are more widely viewed and liked, while longer, more contemplative
content may find resonance with a more dedicated viewership. This divergence in content
consumption underscores the diverse interests of the audience, ranging from seeking quick
entertainment to engaging with detailed, thought-provoking discussions. Generally speak-
ing, more serious or analytical videos, like those on topics such as “shirk”, “middle east”, or
“history”, tend to be longer on average, likely because the necessary transfer of knowledge
demands more time than more casual topics like “comedy” and “lifestyle” require.

In a nutshell, the data suggest distinct gender-based preferences in thematic focus.
Female creators tend to gravitate toward topics centered around personal and lifestyle
narratives, while male creators are more inclined toward religious and legal discussions.
The variation in audience engagement across different video lengths and subjects further
suggests a multifaceted audience base with diverse interests. These insights not only shed
light on the content strategies of these creators but also might provide an understanding
of the audience’s engagement patterns within the specific socio-cultural context of the
German Muslim community. Ultimately, this illustrates how the entertaining nature of
TikTok and its prevalent attention economy inform Islamic content creators’ practices. We
argue that, in part, these creators become members of the overarching TikTok culture and
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its inherent logic of marketability, making them similar to other creators on the platform,
who likewise address lifestyle-related issues and employ comedy. However, they also
engage with specific topics and issues that resonate with their German Muslim identity,
distinguishing them as a unique demographic simultaneously.

4. Discussion

This study aimed to contribute to the understanding of (anti-)radical content within
the German Islamic TikTok community, specifically focusing on content creators who
produce Islamic content or content pertaining to the Muslim identity. It employed a
systematic categorization of (anti-)radical content and topics amongst this population.
For that purpose, a qualitative coding of 2983 videos from 43 accounts was conducted to
identify both the topics and the nature of the content (radical or anti-radical). Metadata such
as likes, views, shares, and comments were also collected to contextualize the impact of
these videos within the TikTok ecosystem. The findings were then presented by providing
both quantitative and qualitative arguments, to answer the following questions: What types
of radical and anti-radical content appear in videos by German Islamic TikTok creators, and
what topics are commonly linked with these contents? How do these associations shape
the narratives of these videos?

In summary, the representation of indicators commonly associated with radicalism
and extremism in the literature is limited among the prominent German Islamic content
creators in our sample (see Table A2). Narratives of victimhood are prevalent within the
community, with “victimization” being a frequently coded indicator that leads to diverse
political responses. Some creators leverage these narratives to facilitate discussions on their
personal experiences and perceived injustices, advocating for equality, legal activism, and
interfaith harmony. Conversely, others adopt more radical stances, profoundly questioning
the legitimacy of the existing political order and partly endorsing divisive or revisionist
ideologies. Issues surrounding victim narratives often involve significant societal concerns
such as discrimination, the portrayal of Muslims in media, and double standards in Western
societies. Exploring the specific videos highlights how content creators address these topics.
They critique media representations and societal biases, with some advocating for activism
and solidarity within the Muslim community as a means of addressing these issues. Others,
however, argue that the existing political system is fundamentally illegitimate and propose
the re-establishment of an Islamic Caliphate, but one shaped by their specific ideological
vision, as the only viable alternative. Both forms of political advocacy are often portrayed
as a necessary response to perceived injustices, with content creators using their platforms
to challenge and possibly reshape the narrative around Muslim identity and belonging in
Western contexts.

The discourse on the hijab within the German Islamic TikTok community illustrates its
role as both a symbol of religious expression and a focal point for broader socio-political de-
bates. The hijab is portrayed not just as a garment but as a symbol of identity and resistance,
with statements elevating it to a symbol of pride and empowerment. These narratives
challenge prevalent stereotypes and asserts the dignity of hijab-wearing Muslim women.
Additionally, rationalizations for wearing the hijab are brought forward. They vary from
practical benefits, argued not necessarily from a religious standpoint, such as protection
and modesty, to deeper religious and cultural significance that align with religious and
community identities. Such justifications often function as coping mechanisms to make
the practice more bearable amid societal pressures and discrimination. For example, one
creator presents the hijab as an act of liberation from societal beauty standards, suggesting
a choice between conforming to divine will or societal expectations.

Moreover, the discussion extends into the practical challenges of wearing the hijab,
such as workplace bans, underscoring ongoing discrimination and emphasizing the need
for activism and community support. These complications surrounding hijab wearing
highlight its complex role within society. This complexity is brought into the TikTok arena to
foster exchange, raise awareness, and build solidarity on the matter. TikTok thus functions
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as a third space for many, serving as a platform where these critical issues are openly
discussed and contested.

Religious advocacy (“advocacy”), with 1144 videos, emerges as the most dominant
topic among German Islamic TikTok content creators, frequently intersecting with lifestyle
topics. This reveals a community deeply engaged in linking doctrinal teachings to everyday
practicalities, navigating the nuances of “permissibility” and the halal–haram dichotomy.
Such content not only addresses religious edicts but also applies faith contextually to daily
life, reflecting a community endeavoring to harmonize their religious beliefs with the
complexities of living in today’s Germany.

Additionally, discussions extend into issues of religious interpretation, showcased
by the presence of both “monism” and “anti-monism”, indicating a spectrum from rigid
doctrinal adherence to more pluralistic approaches. Overall, the discourse on religious
advocacy within TikTok serves as a reflection of broader religious life debates, illustrating
how digital platforms have become central in guiding personal religious practice and
addressing or reaffirming the ideological divides within the Muslim community. These
discussions are crucial for understanding how religious content on TikTok helps navigate
personal identity and community dynamics within a non-Muslim societal framework,
fostering a sense of belonging and guidance for German Muslims.

By examining the topical distributions and the significant reach that some of these
videos achieve, it becomes evident that Islamic content creators, much like other creators on
TikTok, follow similar logics of marketability. This positions them within the broader TikTok
culture, where lifestyle topics and performativity play a central role, even for creators of
Islamic content, while still reflecting distinct aspects of their religious and cultural identities.

In summary, this study represents a novel approach adding to the limited literature
on the Muslim ideological landscape on TikTok, specifically within Germany. It integrated
the technical affordances of TikTok into its methodology, addressing the complexities
of radicalism from a multidimensional perspective. This research is just one of many
efforts needed to deepen our understanding of the role TikTok plays for marginalized
groups, including Muslims, and how its technical and social workings may foster or
mitigate radicalization.

On that note, we urge future research to explore this nexus further. Essential areas
for further investigation include determining the prevalence of (anti-)radical material
through large-scale studies to assess how wide-spread certain narratives actually are. Also,
shifting the focus from the supply side (content creators) to the demand side (consumers)
by assessing, possibly through experimental frameworks, the actual effects of TikTok
consumption and its typical engagement patterns on religious and political radicalization is
also crucial. Including the role and impact of anti-radical content to reliably measure how
the usual consumption of both types of content ultimately influences the adoption of certain
ideologies is important as well. Moreover, it is essential, contrary to the alarmism often
associated with social media and political debates, to outline the positive, emancipatory,
and empowering aspects of social media platforms like TikTok, especially for marginalized
communities. Given the significance of gender in defining thematic demarcations and the
role of the headscarf debate, further research should elaborate on gendered perspectives,
which appear highly relevant in the online discourse of Muslims and broader society.

With the growing public and political attention on issues adjacent to radicalization,
such as hate speech and violence online, developing research with nuanced and diverse
analytical approaches is increasingly important. This includes a thorough understanding of
the affordances and practices on specific social media platforms and adapting to the rapid
pace of trends on these platforms to minimize the lag in obtaining evidence.
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Appendix A

Table A1. Sampled accounts and account data.

Pseudonym Prior Research * Account Status ** Gender Videos First Video Last Video

PT1 Identified Not Available male 123 01.01.2022 28.12.2022
PT2 Not Identified Available female 72 02.01.2022 23.12.2022
PT3 Not Identified Available male 70 02.01.2022 29.12.2022
PT4 Not Identified Available male 83 02.01.2022 27.12.2022
PT5 Not Identified Available male 18 01.01.2022 07.06.2022
PT6 Identified Available male 73 17.08.2022 30.12.2022
PT7 Not Identified Not Available female 21 22.12.2022 31.12.2022
PT8 Not Identified Available male 69 02.01.2022 31.12.2022
PT9 Identified Available male 72 17.01.2022 28.12.2022
PT10 Not Identified Available male 10 03.04.2022 04.11.2022
PT11 Identified Not Available male 18 29.04.2022 12.12.2022
PT12 Identified Available male 71 25.01.2022 26.12.2022
PT13 Not Identified New Account male 68 12.01.2022 25.12.2022
PT14 Not Identified Renamed male 65 01.01.2022 26.12.2022
PT15 Not Identified Available couple 72 07.05.2022 27.12.2022
PT16 Not Identified Available female 148 01.01.2022 31.12.2022
PT17 Not Identified Not Available female 105 10.06.2022 30.12.2022
PT18 Identified Available male 63 01.01.2022 13.07.2022
PT19 Not Identified Not Available female 10 22.01.2022 13.10.2022
PT20 Not Identified Available male 21 02.01.2022 28.12.2022
PT21 Identified Available male 72 27.08.2022 07.12.2022
PT22 Not Identified Available male 80 05.07.2022 24.12.2022
PT23 Not Identified Not Available male 66 01.03.2022 27.12.2022
PT24 Not Identified Renamed unknown 25 08.09.2022 18.12.2022
PT25 Not Identified Available male 91 03.01.2022 19.11.2022
PT26 Not Identified Available male 156 04.01.2022 31.12.2022
PT27 Not Identified Not Available male 26 30.01.2022 27.12.2022
PT28 Identified Available male 81 22.01.2022 26.12.2022
PT29 Identified Available male 156 01.01.2022 29.12.2022
PT30 Identified Available male 93 10.01.2022 19.12.2022
PT31 Not Identified Renamed male 18 02.01.2022 26.12.2022
PT32 Not Identified Not Available male 14 28.07.2022 13.08.2022
PT33 Not Identified Available female 50 06.01.2022 28.12.2022
PT34 Not Identified Available male 155 10.01.2022 27.12.2022
PT35 Not Identified Available male 47 06.01.2022 21.12.2022
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Table A1. Cont.

Pseudonym Prior Research * Account Status ** Gender Videos First Video Last Video

PT36 Identified New Account male 118 05.01.2022 30.12.2022
PT37 Not Identified Available male 64 01.01.2022 23.12.2022
PT38 Not Identified Available male 24 06.01.2022 22.11.2022
PT39 Not Identified Not Available couple 59 01.01.2022 09.12.2022
PT40 Not Identified Renamed unknown 76 01.01.2022 26.12.2022
PT41 Not Identified Not Available male 50 04.01.2022 30.12.2022
PT42 Not Identified Available male 156 02.01.2022 30.12.2022
PT43 Identified Available male 54 11.01.2022 30.12.2022

* Labeled in prior research as radical or extremist; ** As of June 29th, 2024.

Appendix B

Table A2. List, description, and frequencies of radicalism indicators and their respective codes.

Indicator Total Codes Count Content

Victimization 150 * 150 Victimization of the in-group, Muslims/Muslim nations. Not: Discrimination
of other groups (see topic: discrimination)

Anti * 0 Recognition of Muslims as aggressors
Merciless
Theology 150 * 22 Theology of a vengeful, stern God/religion and no error tolerance or mercy

Anti * 128 Belief in a merciful, understanding God with tolerance for human
imperfection

Monism 47 * 24 Belief in a single, exclusively true interpretation and practice of Islam, while
rejecting differing opinions and ambiguities

Anti * 23 Embracing religious pluralism, tolerance of ambiguity, gray scales, and
acceptance of diverse interpretations and practices within Islam

Activism 19 * 19 Promoting legal political activism (Protest, Boycott, Art)
Anti * 0 Promoting against legal political activism

Emancipation 19 * 16 Emancipation of people/groups (typically women and children), rights to
education, etc.

Anti * 3 Subjection of people/groups, with limited or no access to rights and
education

Interfaith 17 * 15 Embracing interfaith cohesion/exchange/collaboration/respect/equality
Anti * 2 Rejection of interfaith cohesion/exchange/collaboration/respect/equality

Delegitimization 15 * 15 Belief in the illegitimacy/obsolescence of (German) democracy, political
institutions, and the fundamental socio-political system

Anti * 0 Explicitly affirming their legitimacy

Closure 11 * 3 Discrimination against and exclusion of differing Muslims, friends, or family
members from certain spaces and social life

Anti * 8 Against closure, granting access to spaces, favoring friendships/ties with
differing Muslims, friends, or family members

Sectarianism 10 * 9 Denigration of other Islamic sects and exclusion of denominations from Islam
that self-identify as Muslim; Takfirism

Anti * 1 Promotion of religious inclusivity and acceptance of diverse Islamic
denominations

Revisionism 8 * 8 (Re-)Establishment of the Islamic Caliphate or other past dynasties.
Unification of Muslim peoples under one rule/Caliphate

Anti * 0 Opposition to restoring past Islamic dynasties, advocating for separate,
independent governance among Muslim communities

Dehumanization 7 * 3 Denying humanity of others, harsh insults
Anti * 4 Against dehumanization, defending people against it

Dichotomization 5 * 4 Dividing the world, society, and groups into friend and foe
Anti * 1 Seeing the world, society, and groups beyond friend and foe distinctions

Violence 2 * 0 Use of physical violence to achieve political/religious goals. Jihadist rhetoric

Anti * 2 Pursuit of political/religious goals through non-violent means, emphasizing
peaceful discourse

The asterisks in the codes are placeholders for the indicator name.
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Appendix C

Table A3. List, description, and frequencies of topics.

Topic Count Content

Advocacy 1144 Religious Advocacy, Reminders, Teachings, etc.
Lifestyle 593 Clothing, Food, Travel, Music, Dance
Kinship 385 Partnership, Family Relations
Morality 295 Moral Constitution/Morality of Society and People
Permissibility 272 What is allowed/not allowed in Islam (haram/halal)
Motivation 206 Empowering people, Spiritual support, Encouragement
History 165 Stories from History, History as a topic
Ramadan 147 Ramadan and Fasting
Afterlife 144 Death, Heaven, Hell
Gender 124 Gender Relations
Headscarf 110 Hijab, Headscarf, Veiling
Conversion 73 Converts’ Stories, Conversion to Islam

Western hypocrisy 68 Hypocrisy of the West/Western countries towards
Muslims compared to others

Education 65 Education (Personal, School, etc.)
Shirk 60 Monotheism (versus Polytheism)
Comedy 53 Funny and Humoristic Videos
Media 51 Media Entities, Reports, Outlets as a Topic
Crime 41 Crime, Criminality, Delinquency
Discrimination 41 Discrimination, Racism
Middle East 38 Israel–Palestine Conflict
Business 25 Finance, How to make Money
Rap 18 Rap Music and Personalities
Ijma 13 Islamic Jurisprudence given from consensus
Role models 13 Islamic and Popcultural Role models
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Appendix F

Creator PT36, Video 1
[Video Text (translation)] “The hypocrisy of the BILD! Rostock riots How could the riots in
Lichtenhagen happen? Right-wing extremists attack refugee accommodation! 23 August
1992 “He who sits in a glass house should not throw stones”.
[Video clip (translation)] “At the center of the criticism is the deployment of the police.
Under their watch, right-wing extremists were able to set fire to the central asylum seekers’
home.” 30 years after the riots in Rostock-Lichtenhagen, BILD is now asking how these
riots could have happened here”.
[Video clip (translation)] “Days ago, a previously unknown interest group had anony-
mously threatened Lichtenhagen with action. Around 80 asylum seekers arrive every day.
Instead of civil protest, now serious riots. Several hundred youths, including right-wing
extremists, put the far fewer police officers to flight”.
[Content Creator speaking (translation)] “There is a German proverb that says he who
sits in a glass house should not throw stones. Because BILD could easily answer its own
questions by looking at some of its newspaper articles from the very same year. Here are
some of their articles. So in 30 years, BILD has not learned a single lesson from its history.
Because they are actively inciting hatred against refugees even more than before. And
especially against Muslims. And they seriously think that this double standard won’t be
exposed. It is up to us to expose this fraud and bring it to the attention of the Ummah”.

Creator PT12, Video 1
[Video Text (translation)] “How are Muslims portrayed in films and series? 6 They often
play the villain, 5 They are usually aggressive, 4 They are portrayed as terrorists, 3 Op-
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pressors of women, 2 Often as clueless and retarded people, 1 Are barbaric. This image
of Muslims has been repeated by the film industry for years, creating these prejudices
in people’s minds. Anti-Muslim propaganda is carried out on several levels, fuelling
negative public discourse about Islam. Which films and series can you think of? Post it in
the comments”.

Creator PT18, Video 1
[Content Creator speaking (translation)] “Especially to the Muslims, especially to the
Muwahhidun. Take a look. Russia has been attacking Ukraine for about a week now. And,
of course, in Europe, but also elsewhere in the world, we see a very clear double standard
being played out. Yes? Well, when the Russians attack Syria or Libya, then of course we
haven’t seen this wave of solidarity with the Muslims who have been killed there. Or, for
example, the hatred that is currently being stirred up against Russia worldwide, and that
is very, very exaggerated, because it is virtually/, in this fascist system we are currently
seeing a Russian hunt, so to speak. Oligarchs are being hunted down, banks are being
hunted down, luxury yachts are being hunted down, normal politicians like Gerd Schröder
are being hunted down just because he is pro-Putin. Money is being frozen worldwide.
In my eyes, this is a fascist hunt for Russians. This situation, although Russia of course
also unjustly attacked Ukraine somewhere in the end, is what we saw when the Americans
orchestrated the Iraq war in the UN Security Council, through Colin Powell, with a lie,
by showing vials and saying that nuclear weapons were being produced here, that the
whole war against Iraq was illegal. The whole war against Afghanistan was illegal. All
the colonial powers in the last 200, 300 years were illegal. We see everywhere that these
imperialist states have messed around all over the world. They have falsely fiddled along,
fiddled along with lies. State empires, state coups. We don’t see this reaction at all, as they
are showing today towards Putin and the Russian Federation. And what does that mean?
It’s simply a double standard. We can’t/, and of course that goes to us Muslims first. We
can’t demand justice from them. So, of course, we can say: “Hey, you Western states, or you
imperialist states, or the Russian Federation for that matter, where is justice for you?” They
only have justice for their own people. And we see that, for example, with the so-called
refugees who are now/, we already have almost half a million within a week. They are
streaming towards Europe. There have been many television reporters who have said:
“The Ukrainian refugees are not like the Syrian and Iraqi refugees, because they have white
skin and blue eyes. They are from us. And, of course, you also see Muslims who say, “That
can’t be right” and so on, “Look, the Ukrainian refugees, they behave like that towards
them, but when it comes to the Muslim refugees, of course”, whereby they themselves are
also responsible/bear responsibility because they are exporting weapons to Syria, Libya
or other parts of the world. We can’t expect them to see our refugees in the same way as
their refugees. The way they [. . .] show it, that’s how they actually show it. That’s how
you normally have to do it. Of course they will behave a thousand times better towards
refugees from Ukraine, refugees from Iraq or Afghanistan or Syria or Libya or somewhere
else. Why? These are their people. I mean, we can’t say: “Why, why don’t you behave much
better towards us?” They behaved reasonably well towards us, they didn’t have to take in
so many people. What I want to say here is: I don’t agree more with some and less with
others. For me, they are all equally worthless. I mean the Taghut states. Not the refugees.
Refugees are for and all [. . .], and every oppressed person is an oppressed person for us.
We don’t ask an oppressed person about their religion or nationality. That has always been
the case with us. What I am saying here is quite different. We cannot demand the solution
from the West. That’s what I’m saying. We Muslims have to look for the solution ourselves.
We can’t go somewhere/, we’ve had problems in our countries for over 150 years. We
cannot demand that Europe, or America, let alone Russia, should be the solution to our
problems. These people were the ones who brought the problems to our countries. In
the beginning, as I said, with the colonial powers, then with enslavement, then with the
division into nationalist states and so on, and so on, today with the exploitation of raw
materials. We can’t ask them, and we don’t have this right, to say: “Bring us justice.” Are
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we stupid? We are the ones who are usually at the centre of the world’s decision-making.
Be it in Africa, be it in the Middle East, be it in Turkey or in the wider Eastern world. Most
of the world belongs to us Muslims anyway. There is only one thing we have to do. We
have to unite. And just as the Kufar unite and form a European Union, form a NATO, form
a UN Security Council, we Muslims must of course unite around the Sharia, around Islamic
laws, around the Islamic world order, and must proclaim the caliphate. If we do that, we
will be the richest state in the world. With the largest area. Much bigger than the Russian
Federation. Or the NATO pact, or whatever you want to call it. We can’t sit here with our
heads in the mud, the mud that came from outside, and say: Yes, we expect the solution
from outside. Why do they treat our refugees like that / don’t send the refugees away.
Why don’t we get together, like the whole Muslim world, the official figure is almost two
billion. Let’s get together and say: Look, we have to take our problems into our own hands.
We have to unite. We have to use our raw materials for ourselves. We have to use the oil
for ourselves. We have to free ourselves from our taghut states for once. But to come and
say that we should look for hope in the West, or in the East for all I know, that is wrong.
Hope lies here, clearly. In the book of Allah, in the Sharia. And in ourselves. We Muslims
must slowly demand this self-confidence again and, above all, get it back. And then out
of this spider’s web, out of this imperialist network that has been spun over us, i.e., over
the entire Islamic world, from Morocco to Indonesia, from Afghanistan to Central Africa,
that we break this network and say: Hey guys, who are you really? We are going to govern
ourselves according to our own system and nobody has to interfere with what kind of state
system we govern with. That’s the whole system. This is what Surah Ankabut ultimately
tells us, especially in the verses that we will try to deal with here today insha Allah”.

Creator PT17, Video 1
[Video Text (translation)] “The hijab is our crown”.

Creator PT12, Video 2
[Content Creator speaking (translation)] “Headscarves or freedom, that is the narrative that
is very often used. So, either you are free and don’t wear a hijab. Or you allow yourself
to be oppressed and therefore wear the hijab. And I would like to say a few words about
this, dear brothers and sisters. We must make it very clear that it is nothing more than a
complete illusion to say that the alternative to the hijab is freedom. In this context, I would
like to mention a book by the psychologist Rene Engel entitled Beauty sic. In other words,
beauty sickness. In this book, she has listed a lot of statistics, including, for example, that
according to some surveys of children between the ages of 5 and 9, 40 percent of the 5- to
9-year-olds who were questioned said that they would like to be thinner. Dear brothers and
sisters, once again, we are talking about five-, six-, seven-, eight-, nine-year-old children
who say they want to be thinner. In another survey it says that 34 percent of 5-year-olds,
5-year-old children who don’t even go to school/That 34 per cent of respondents said that
they sometimes go on a diet. Let’s also remember the scandal with Francis Hogan from
Facebook last year, who stated that Facebook’s internal research showed that Instagram was
causing suicidal thoughts and eating disorders in teenage girls. And what Insta is doing,
Facebook and TikTok and Snapchat and YouTube are doing with all the music videos. And
the entire entertainment industry. Netflix, films, series, all that just leads to girls being told
that you have to look like this actress or that singer and model. In other words, what we
definitely need to realize is that the alternative to the hijab is not freedom. The alternative
to the hijab means that you have to submit to this society’s obsession with beauty. That
you have to make sure your body is fit. That you have to spend hours putting on make-up.
That you have to undergo surgery until your nose and all other parts of your body are
perfect. So that you conform to the ideal, the ideal of beauty in this society. So the choice
you are given is either you submit to Allah wa ta’al by wearing the hijab. Or you submit
to this society by submitting to its ideal of beauty. I would also like to mention one more
point. It is not difficult to wear the hijab. It’s just a piece of fabric, not a lot of weight. But
what makes it difficult are the circumstances. In an Islamic society, no one would find
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it difficult to wear the hijab. Here in this society, in an Islamophobic atmosphere, it is
difficult. And that is exactly what makes it so difficult to wear the hijab, the Islamophobic
atmosphere. The fact that the headscarf is exploited, exploited, used as a symbol for attacks
against Islam. Headscarf debates, that the headscarf is marginalized and demonized. The
sisters who wear it are marginalized. All of this makes it difficult to wear the hijab here
and that is why, dear brothers and sisters, it is all the more important that we Muslims as
a community work against precisely this sentiment. And speak out against precisely this
mood so that it will be easier for the sisters, Inshallah, to wear the hijab here in this society
in the future. [. . .]”.

Creator PT4, Video 1
[Video text (translation)] “Sense & Advantage of the Islamic covering //Now the same
woman dressed in Islamic clothing//Conclusion: With the Islamic covering, she was
neither stared at nor harassed. So it not only protects her from the sun/heat, but also
from being stared at/harassed. Tell the believing men to lower their eyes and guard their
shame. That is purer for them. Certainly. Allah is Knowing of what they do. And say to the
believing women that they should lower their eyes and guard their shame and not show
their jewelry except what is visible. And they should fold their headscarves over the breast
slit of their garments and not show their jewelry openly. [. . .] (Qur’an, 24: 30–31)”

Creator PT16, Video 1
[Content Creator speaking (translation)] “Do you know what I find sad? I find it sad that in
2022 it still matters what country you come from or what religion you are. Let me tell you
about a brief situation that happened to me today. I’ve been looking for a flat for a while
now. And I’ve been in contact with a woman. I know a woman who has connections to a
landlady. I went to see her today and she called the landlady and said that I was interested
in her flats or one of her flats. And I’m sitting with her right now and she gave me my
details and my surname. I have a foreign surname. So, I’m German and have a foreign
surname, like that. And in the same breath she said: “But she’s German.” I looked at her
like that and thought to myself: “Why are you mentioning it like that? It’s not important at
all. Of course, the landlady doesn’t know that I wear a headscarf. But it sounded like this
woman was giving the landlady a heads-up. The woman I know is actually really nice. But
that just shows me that we unfortunately still have a racism and discrimination problem
in 2022”.

Creator PT42, Video 1
[Video clip (translation)] “Hijab ban for all employees. And that’s a bold [. . .]”/
[Content Creator speaking, doing a reaction (translation)] “Does that surprise anyone these
days? Banning headscarves at work? Banning headscarves in schools and so on. It doesn’t
surprise me at all anymore. It simply confirms the hypocrisy we have here. About tolerance
and acceptance and all that rubbish. In any case, I’m not shocked at all. But I would be
shocked if sisters with headscarves continued to go into this shop and buy products there.
I would be very shocked. And not just these sisters, but every woman. And any man who
doesn’t like what they’re doing should stop going there. Understand one thing, people, the
shops need you. We don’t need the shops. You can find these products somewhere else.
Sure, it might be a little harder, but you’ll find your products. But if you lose customers,
you won’t get any more. It’s in your hands”.

Creator PT1, Video 1
[Content Creator speaking (translation)] “Have you just committed a sin and you regret
it? Maybe you are even desperate and you don’t know where to go? Are you even afraid
because you have committed this sin? I tell you, don’t worry. Know that you have a Lord
who is all-forgiving. (Allah forgives all sins. The only thing you have to do is to ask him for
forgiveness. No matter how great your sin is, ask Allah (foreign language) for forgiveness
now. Prostrate with your forehead, yes, to Allah (foreign language), ask for forgiveness
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and you will see that if you are sincere, He will forgive you and He will guide you right
and He will give you better things”.

Creator PT28, Video 1
[Content Creator speaking (translation)] “Anas narrated that whenever the Prophet (bless-
ings and peace of Allah be upon him) was worried and distressed, he would say: (speaking
in a foreign language). I seek relief in your mercy”.

Creator PT20, Video 1
[Video Text (translation)] “Never doubt the mercy of Allah. Allah swt. forgives you for
things that you cannot forgive yourself”.

Creator PT1, Video 2
[Content Creator speaking (translation)] “[. . .] Some brothers and sisters, they are only
busy uncovering the mistakes of others, seeking out the mistakes of others and presenting
them to people. Look, he does it like this, look, he does it like this, look, he does it like this.
What about your own mistakes? Would you want someone to do that to you, to your mum,
to your dad, to your brother? Would you want someone to take your mistakes, your sins,
because no human being is faultless and sinless, and present them to everyone on a golden
platter? No? How would you feel if someone did that to you? Yes, you wouldn’t want that.
Why do you do that to other people? What benefit does it bring you? Does it bring you
closer to Allah (foreign language)? Has it made you, your (foreign language) better? Has
it increased your iman? Did it make you lose sins or did it make you (foreign language)?
Think about it for a moment”.

Creator PT32, Video 1
[Video Text (translation)] “They cover their hair but emphasize their body all the more.
Because somehow you have to ‘please‘ society. They put on body-hugging clothes and
call it modern. Dear Ukhti [engl.: Sister], is it really worth it to you? Just for the attention
of people. You have taken a big step and covered yourself, but then also take these steps
towards Allah and not Shaytan”.
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